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of people search for a local
business at least one time per month
according to BrightLocal’s Local
Consumer Review Survey.

That means that there's potential
for people to find your business
when they go looking.

experience significant growth

with online sales according to

an Insureon poll of more than
2,400 business owners.

That means that there's potential
to do more business.

If you're considering getting started with online marketing,
you may become overwhelmed by too many tools, never-ending
expert advice, and the many marketing myths presented as fact.

If you're already doing online marketing, you may be frustrated
to find that it's not as easy as many claim it to be.

You're not alone.

If you're like many Constant Contact customers, you're busy

trying to run and grow your business. You're wearing many hats
and don't have the luxury of time to figure out how to navigate
the cluttered and noisy world of online marketing.

CONSTANT CONTACT
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What if there were a way to make
sense of online marketing?

Here's the thing, it's not just about the tools available to you.
You also need to understand the fundamentals of marketing so you
can get the most out of those tools. Again, that's not easy when
you're a business owner by trade and a marketer by necessity.

Our goal is to show you
how to connect the dots in
online marketing. To point
out what you should pay
attention to so you have a
strong foundation in place.

Then you'll have the
knowledge, understanding,
and confidence to take
advantage of the new
opportunities online
marketing opens for you.

CONSTANT CONTACT
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There's something
else that's important
to note.

As a small business,

you have a huge advantage
over big businesses
because you actually

know your customers.
Many times you interact
with them in a way big
businesses cannot. It's that
intimate knowledge that can
keep your business top of
mind and give you an edge.

Ultimately, we're talking
about engaging with people.
The location has changed
to a digital format but at the
other end of those devices
are people. And people do
business with businesses
they know, like, and trust.

Here's a good rule of
thumb as you navigate
the digital landscape:
If you wouldn’t do

it face-to-face with
someone, don't do

it online.

CONSTANT CONTACT

Keep this in mind about
online marketing.

If you were asked where most of your business comes
from today, what would you say? Many small businesses
tell us “word of mouth.” When done correctly, online
marketing provides more opportunities to extend the word
of mouth that's already so important to your business.

As you know, business is built on relationships.
Online marketing also allows you to strengthen existing
relationships with current customers and build new ones.

Here's what we're going to cover:

Chapter 1: How people find you online
Chapter 2: How to set yourself up for success
Chapter 3: How it all comes together

Chapter 4: Online marketing can work for you

Now let's get to it!
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CHAPTER ONE

How people
find you online
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We've mentioned that word
of mouth now happens online.

People are talking up their favorite businesses directly; they're consuming
and sharing content they find useful or entertaining from those businesses;
and they're asking connections for recommendations. Your business has
an opportunity to be part of more of these conversations.

Marie P. Durian i B iocking for recommendations. Curwe Cruarnan /1o st 3
o blew Mersbor - bty @ 0 4:57 Pl iara K Ui Ccunghe Henan e Sewmnchuns b Yinr Acvantonm oy 414
Mavineg b Alton in early August What company provides the best

nternet service? Any ather recommendations for someans new to the
ana? Thasies in svance!

L4

B:'Z
o

L]

Hiw 1o Use Govgle Near s Gearches b Vinr Advartoge
B you mant e local catamens o frd you whe they use Googla? Find
LR 12 S e e BIFENE 1 e ML

Allton, Massachusetts
m.a o, Jennier and 108 other Triends have N
asind for recommendations. ou can too, b

)

5 Cammants
oY Like ) Comment £ Shace It Butar

@ oo Leianc 've bosn with LCN for 20 yoars now.
[r—— (4]

e Lisa PPl Welcomes! W havee used Firizon for years & have
happy.

o

v Foghy 34

@ Miks Salotk Been very Faogy with Verzon FIOS.
Ll - Ry - 3 1+]

The more you can do to keep your business top of mind
and make it easy for others to talk about you, the more
you increase the chances of people recommending or
seeking you out when they need what you offer.

Beyond being part of the conversation, you must
understand what people may find when they go looking
for your business specifically by name, or by something
your business offers.

CONSTANT CONTACT

i s ==

Casually drooling over this picture of
‘@justiorall cookie dough (| totally ate half of it
after taking this picture)
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What do people find when they
go looking online for your business?

It's no secret that people turn to search « Paid ads

engines like Google to get more information - Organic (non-paid) search results
about the businesses they're investigating.
Let's take a look at some of the things that
may show up on a search engine results
page, or SERP, when someone searches * Reviews

for a business by name: - Info from other sites

+ Google My Business listing

+ Social Media accounts

Constant Contact =

Example using “Constant Contact” as the search term

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING
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What if people are looking for
something your business offers?

In the example on the previous page, we searched for a specific business —
Constant Contact — by name. But, people don't always search by name. Sometimes they
know they want to buy a product or a service, but they don't know who offers it. Then they
type in a more generic search term, like “restaurants near me” or “tax preparers.”
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Let’s take a look
at an example.

Imagine you were
throwing a dinner party
and you want to impress
your friends with a
selection of cheeses

not found at the grocery
store. So you jump

on your computer or
mobile device and search
‘cheese shops near me.”
Here's an example of
what may come up —

of course, your actual
results will differ.

MAKING SENSE OF ONLINE MARKETING
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Concord Cheese Shop — Purveyors of distinct cheeses, fine wines and ...
https://concordcheeseshop.com/ v

Apr 30, 2019 - Stop in, have a bite of some yurnmy cheese, charcuterie and maybe a sip ... We carry the
finest cheeses from around the world and right here In ..,

THE 10 BEST Cheese Shops near Concord, MA 01/42 - Last Updated ...
https:/fwww.yelp.com » Concord, MA » Food » Specialty Food » Cheese Shops

Best Cheese Shops in Concord, MA 01742 - The Concord Cheese Shop, Wasik's .. rudely, ® | have over
120 cheeses here you need to tell me what you want”.

The Concord Cheese Shop - 46 Photos & 112 Reviews - Cheese ...
https://www.yelp.com » Restaurants » Delis =

Yk Rating: 4.5- 112 reviews - Price range: $11-30

112 reviews of The Concord Cheese Shop "The heautitul town of Concord is _ Inviting me hack tor the
cheese parade next week (i so wish we were here for it, ...

The Concord Cheese Shop - Home | Facebook

https://www.facebock.com » Places » Concord, Massachusetts » Specialty Grocery Store v

% % % % % Raling. 4.8 - 120 voles

The Concord Cheese Shop - 29 Walden St, Concord, Massachusetts 01742 - Rated 4.8 based on 120
Reviews "TIME TD PUT PITTSFIELD BACK ON THE MAP!

Worlds largest selection of Wisconsin Cheese since 1938
https://www.wisconsincheesemart.com/ v

Worlds largest selection of Wiscensin Cheese since 1938, ... Shop Cheese ... Indulge your nearest and
dearest with the Wisconsin Induigence Gift Basket. the ...

The Cheese Shop — Merchants Square Williamsburg, Virginia
https://cheeseshopwilliamshurg.com/ v

The Cheese Shop. Merchants Square Williamsburg, Virginia. fresh cheeses, semi-soft cheeses, soft-
ripened cheeses, surface-ripened cheeses, semi-hard ...

If we apply these results to what
may show up for your business,
your customers may find:

* Your website

+ Social media accounts
* Review sites

* Business listings

+ Competitor listings

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING
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Search for your
business.

What information shows
up? Is it what you were
expecting? Is there
anything there that
surprises you? Is there
something missing?

Search for generic
terms for your
business.

Is your business there
in either an organic or
paid perspective?

Make a list of
results that show up
on the first page in

both scenarios.

CONSTANT CONTACT

If you're not online,
prospects can't find you.

Whether people search for your business by name or
something related to your business, your customers
and prospects should be able to find you. Your job is to
make sure your business can be found, the information
is accurate, and that you're answering the questions
your potential customers may have.

As people visit your website and click through from
various search results, they're starting to form opinions
about your business. Ultimately, they're asking
themselves, “Is this the right business for me?”

If your business is present, engaging and interacting,
and providing resources, you'll increase the chances
of people finding your business and choosing you.

The question is, what tools should you use
to build a strong foundation for your online
marketing efforts? Let's take a look at how
to set your business up for success.

MAKING SENSE OF ONLINE MARKETING
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How to set yourself
up for success
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With an understanding
of how people may find HERE'S WHAT YOU NEED
you online, what should 1O GET ONLINE:

you do to make sure
you have a strong
foundation in place?

A mobile-
friendly
website

Let's talk about the tools you
should use and some tips to
get you started.

An email
marketing
tool

1
2 w59
4 oo
5.0

channel

Up-to-date
business
listings

A way to

easily create Tyj
content A
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Your online hub.

Yes, your business should have a mobile-friendly website.

Your website is at the center of all your online activities.
It's the hub you'll want to point people to in order to drive
business. You shouldn't rely solely on social media sites.
You'll want to have a place you own.

Think about the first thing you do when you want to
investigate a business. Typically, you'll go looking for
a website to learn more. Your potential customers are
doing the same. And they're frequently doing it on a
mobile device, making a mobile-friendly website
important for today’s consumers.

When we say mobile-friendly, what we mean is mobile-

responsive. A mobile-responsive website provides a great

experience for visitors regardless of how they're viewing

it because it adapts to the device being used to access it.

With a mobile-responsive website, visitors won't struggle
to find the information they need. The good news is that
you no longer need to be a web designer to build an
effective mobile-friendly website.

CONSTANT CONTACT

TIP

Buy a domain name for
your website to match
your business name.

In the early stages of your
business, you may use free
tools to get online. Eventually,
you'll want to use your

own domain (for example,
YourBusinessName.com)

to look professional and add
credibility to your business.
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https://www.constantcontact.com/website/domain?cc=content_guide_onlinev1

Responsive website on desktop and mobile

020 A

44 LEYES.

MOBILE-FRIENDLY WEBSITE

SHOP NOW

Ilh'\
Summer Sale!

Our best styles for the hottest months!

website on desktop and mobile

Fashion Obscura

FASHION OBSCURA

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING 14



— Your website should have
— at least three pages.

DID YOU KNOW?

Want a custom
designed site?

When people visit your website, they're looking for
answers to their questions. Use the following pages
to answer them.

MOBILE-FRIENDLY WEBSITE

Get a custom-designed,
mobile-optimized site

in just minutes with
Constant Contact'’s
intelligent website builder.

&—— HOMEPAGE
Your front door

Need a logo?

A logo and colors form

the basis for the visual

representation of your

brand. Constant Contact'’s <—— ABOUT PAGE
LogoMaker generates Your story
hundreds of options in

seconds.

&—— CONTACT PAGE
Your chance to connect

Think about your business specifically to add additional pages.
For example, a restaurant should have a Menu page. If you're
selling products, you should have an Online Store. A spa should
have a Services page. Most businesses benefit from having blog
functionality on their site as well (more on that later).

What should you put on those three core pages?
Let's take a look.

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING 15
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HOMEPAGE

What questions
should you answer
on your Homepage?

SHOP NOW

What is your product
or service?

People don't have a lot of time.
Be clear. Be specific.

Who is it for?

The visitor is asking, “Is this
for me?” Who is your ideal
customer? Do you serve a
particular group or industry?
Make it clear who your
product or service is for.

Surumer Sale!
So what? e

Why would your potential
customer care? Why should
they choose you? Is there
something about your product

. . . Donate Your Old Glasses
or service that makes it unique? L

What should visitors do next?
Happy Customers

Make a purchase? Contact you? Hyouore ourock el
Request a demo? Give an email =
address for resources? Make it
clear what action people should
take as their next step.

Homepage example

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING
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ABOUT PAGE

What questions
should you
answer on your
About page?

What is your story?

What problem are you trying
to solve for your customers?
What obstacles did you face
and overcome trying to solve
this problem? Why is your
business important to you?

Why should people care?

How will potential customers
benefit from working with you?
How will you solve their problem
and give them peace of mind?
Do you have testimonials

to support?

What makes you or your
business different?

What are you better at than
anyone else? How will you
use your skills to help your
customers? What's your plan
for them?

CONSTANT CONTACT

nvo AALLEYES.CO

Home Comlact  Shop

We Like Your Face!

Peoplé should lovesthe-glasses they canafford bubstil makethem feel like a
celebrity. It started with a big idea, and greW.into.asmall, giality business.
Everyone from mom & pop to insta-divas should rock their stylewith.their heads
held'highWelcome to 4AllEyes

SHOP NOW

History

Welcome to 4AllEyes—the vision of four life-long, four-eyed
friends who made it our mission to offer eyewear that reflects

the unique personality of the individual wearing them.

The Business

We did a lot of research on glasses, manufacturing, and polymers (there’s so much
about polymers!) And then we took the leap. It was a 3 year battle to get out of

our garage but we did. Now we're here to help to world see clearer.

About page example

MAKING SENSE OF ONLINE MARKETING
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CONTACT PAGE

What questions
should you
answer on your
Contact page?

Where can I find you?

Do you have a physical location(s)?
Where is your company based?
Which social media channels

do you use?

When can | reach you?

What are your hours of
operation? Are all locations the
same? Are there different hours
for support? Other functions?

How can | contact you?

Is there more than one way?
Start with your preferred method.
What should they expect in terms
of areply?

TIP

Don’t have a physical location?
You can use a P.O. box or list
the areas you serve.

CONSTANT CONTACT

Contact 2AlHEyes
Wie fove hearing from vou!

First rame Lastrame
Your el Emall subjnct

Vioer masssge

Ifyou're as craxy as we are about glasses...

how abgut writing for our blog?

Contact page example

MAKING SENSE OF ONLINE MARKETING
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Tips for using images on your website.

Overall, use high-quality images on your website whenever possible. If you don't have

your own images, sites like Unsplash offer free, high-quality stock images.

ABOUT PAGE

Use professional images of yourself
and your staff that show your
personalities, and show action shots.
You want people to imagine what
would it be like to work with you.

CONSTANT CONTACT

HOMEPAGE

Show what success looks like for
someone using your product or service.

History

Weekome to 4ANEyes—the vision of four Mfe-lang, four-eyed
Friends who made it cur mission to offer eyewear that reflects
the unigue personality of the individual wearing them.

CONTACT PAGE

Show your physical location, especially

if it's not in an obvious place. Show people
having a great time in your space. People
want to get a sense of the atmosphere
you create. This is important if you have a
restaurant, bar, or event space. Include a
map.

MAKING SENSE OF ONLINE MARKETING

MOBILE-FRIENDLY WEBSITE
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o

What happens if someone visits

=
your website and doesn't make 2
z
a purchase? =
7
It's unlikely they'll come back again. But what if you had S
Create a simple a way to contact them? Then you could encourage them
website. to return to your site and eventually do business with you.
Don't have a website?
Create one with Constant This is why you'll want to collect email addresses from
Contact in minutes! people who visit your website. You can do this by adding

sign-up forms to your website. In addition to using your
website, you should also think about collecting emails in

Review your person and in print. Offer something of value to visitors
website for the in exchange for their email addresses — like a discount,
appropriate pages. exclusive content, or a way to show support — to get

more people joining your list.

Make sure you're Once you have someone's email address, you're able to
answering the questions reach out on a consistent basis to encourage them to do
suggested above. business with you by sharing a combination of helpful

and promotional messages.

Add sign-up forms
to your website.

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING
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4

It's how you drive business.

Why is email marketing important today? Simply,
because it works. And yes, email is still ranked as one
of the most effective marketing channels according to
Ascend2's 2019 Digital Marketing Strategies Survey
Summary Report.

Like your website, email marketing also creates an asset
you own. The contacts on your list are yours. And if you're
doing it right, those are people who have said, “Yes, | want
you to market to me.”

Email marketing also allows you to automate much of the
communication so the emails your contacts receive feel
timely and relevant. Automation assures you get the right
messages to the right people at the right time.

When someone signs up to receive your emails, they are
actively demonstrating interest in you and your business.

Take advantage of this time when a new contact is highly
engaged and automate a couple of emails to continue the
conversation. Whether they sign up today or a week from

today, they won't have to wait for you to manually send an
email to hear from you.

CONSTANT CONTACT

Create a simple series
of emails to welcome
people to your email
list (more on the next

pages).
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WELCOME SERIES
EMAIL ONE

Welcome/
Delivery email

Send this Welcome email
immediately after someone
signs up. Deliver what was
promised, welcome your
new subscribers, and
reiterate what they should
expect in the future.

CONSTANT CONTACT

4ALLEYES.CO

Hi!

Thanks for your interest.

Well, Hello there!

It started with a big idea, and grew into a small, quality business. The ability to
properly see shouldn't be held at such a premium when it's an integral part of
life. Glasses should be affordable yet fashionable too. Welcome to 4AllEyes.

4 life-long Mriends who were all picked oninschool for having glasses, “The deyes
in4AllEyes”, decided that your look and your pride should be shown as clear as

the frames on your face!

Choose your first pair and take

10% off

Code; FRAMES

S@Nuw

Welcome email example

MAKING SENSE OF ONLINE MARKETING

EMAIL MARKETING
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WELCOME SERIES
EMAIL TWO 4ALLEYES.CO

EMAIL MARKETING

Invitation Do you like

to Connect Free stuff?

Send this email a few days after
your Welcome email. Let your
new contacts know of the other
ways in which they can engage
with you — this will most likely
be on your social channels — so
invite them to connect with you.

This email is important because
once your subscribers connect
with you in other locations, you
have multiple ways to engage
and stay top of mind. Let’s connect...

Meet our fans and tag your selhes for a chance to win FREE frames every month!
And, if your subscribers engage Remebertouse SaathyEyes
with you on these public forums,
your business gets exposed

to their connections who are _

likely also to make excellent ©

prospects for your business. : I

’ ... _“.‘. ?

- B 00w

- j:f = s (Jcommnt s see
=

Like Us

TIP it

Use email automation to save
time and get new and repeat Let's connect email example
business. Need some ideas?

Find some here.

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING 23



https://blogs.constantcontact.com/some-ways-to-get-new-and-repeat-business-with-email-automation/?cc=content_guide_onlinev1

ONGOING COMMUNICATION
4ALLEYES.CO

Plan on sending
an email at least
once a month
thereafter.

EMAIL MARKETING

Consistency is key in

any form of marketing.
Write down the potential
opportunities you have

to reach out to your

email contacts. These
opportunities could be
national holidays, events
specific to your business,
or even those made-up
marketing holidays. Share
a combination of helpful
resources and promotional
emails to provide the most
value to your contacts.

YRS AR

(y

Architect of Love

o
'R ¥ \(’-’\, Y

The Temporary Barista

Promotional email example

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING 24



Set up a simple,
automated
welcome series.

Plan to send an email

at least once a month.

Think about other
emails you may want
to automate.

DID YOU KNOW?

Constant Contact
offers powerful,
easy-to-use email
marketing tools.

Find out more.

CONSTANT CONTACT

4ALLEYES.CO
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Having trouble with what
frames best fit your face?

Resource email example

In the future, you can get more advanced
with automation by sending emails triggered

by actions taken by your contacts like opening
an email, clicking on a link, or joining a list.

MAKING SENSE OF ONLINE MARKETING
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It doesn't
have to overwhelm you.

If you're like many of the small business owners we talk to,
social media marketing can feel overwhelming. And it often
feels like you're spinning your wheels — doing a lot of
activity across many channels with little to show for it.

Ultimately, social media should allow you to generate
awareness, engagement, and sales for your business that
you wouldn't have gotten otherwise.

You should reserve your business name on the important
social channels so you have it. But you don't have to be
active everywhere. That's why we recommend starting
with one channel that makes sense for your business.

Ideally, choose a primary social channel based on the
customers you're trying to reach. Also, consider what
channel you're most comfortable using and how it fits
with the personality of your business.

CONSTANT CONTACT

TIP

Choose the right
social media platform
for your business.

Find out how.
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Each social
channel also
has its own
personality too.

You should NOT be
posting the exact same
thing on every channel.
You can use the same
theme but modify your
posts to suit the channel.

You can see an example
of what we mean here
by following Netflix on
Facebook and LinkedIn.

The content and updates
the company shares on
Facebook focus on show
information for consumers,
whereas updates on
LinkedIn focus on the
business of running Netflix.

CONSTANT CONTACT

Netflix
21hrs - QY

~Some news~

. Netflix US @

® v-

.@Stranger_Things 3 is breaking Netflix

records!

40.7 million household accounts have been
watching the show since its July 4 global
launch — more than any other film or series
in its first four days. And 18.2 million have
already finished the entire season.

633PM-8BJ

oo ‘s, Seni Pagan Madden and 70K others 10K Comments 16K Shares
oy Like (J comment £ Share D~
Netflix Facebook post

Netflix
2,420,820 followers
Tmo = Edited

Cur culture talks a lot about 'Freedom and Responsibility. So what does that
medn exaclly? What does Lhal look like in practice? Hear from employees
around the world talking about how F&R shows up in their work and | ...see more

Freedom and Responsibility at Netflix

© Q@ 1,443 - 49 Comments * 98,364 Views

& Like =] comment A Share

Netflix LinkedIn post

MAKING SENSE OF ONLINE MARKETING
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EACH SOCIAL CHANNEL IS UNIQUE

I3 Facebook

oY Like (J) comment £ Share £ Buffer S~

] AT&T Wi-Fi ¥ W28 AW

Most Relevant

< 1, dalleyes

Home Posts  Reviews Videos  Pholos Al @ Write a comment (:-) |’E)t| @@ @

Aalleyes wae
st now - @ g Phil Malley Can't wait to get some new specs! |s the sale only on

That feeling when your eyes ane dry from staring at Tuesday or gngoing?
yaur wark computer 1oa long O i

Like - Reply - 7m - Edited

dalleyes We'll be running this offer through the end of the week.
Hope you can make it.

Like - Reply - 4m

CUSTOMER SERVICE

P SN Respond to questions
< (R dalleyes from potential customers

Halleyes
= st now « @

[Era—p—

Come n s T e ke ko 0% of o s DRIVING ACTION

Drive sales by letting
people know about

upcoming offers.
AWARENESS

Post content your audience
may want to engage with
by liking, commenting,
and sharing.

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING
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28



EACH SOCIAL CHANNEL IS UNIQUE

in LinkedIn

Income over §10Z.3067 - Get SZMM In i Insurmnce from S6Vme’, Ad -

o] é @ T

i DO

oreriatn Tive get the Yoe'en st e
e full peedh Pasrick, Savers | Ve Village ks hiing
Dur by Warkpting HelTAng gAY 19U 07-S1-Gra SSTRTH 10 8 markating
seterze,
Flkom

Learm morm: B EOnta D0r2E 1R

Brmarhisting Steelyite Fatvitor Panalinnieens Bunai Brrrein
Bonlinemarkatiog Promlanoontac

w Like =] Comment

gmn  Add a comment... [O]

Samantha Yarn « 2nd W aes
Senior Directer, Demand at HotSpot
| can't log into my account right now, help!

o - 1like | B3 - 1Reply

Constant Contact I3

i 2w e
21,773 followers

We're here to help! Send us an email with your username at
socialmedia@constantcontact.com so we can assist.

Highway Realty Group = 3rd+
R NJ's Best Sellers

GROUP 21h

~ NEW LISTING
62 Freedom Drive — Nighton, NJ — visit our website to learn more:
https://www.highwayrealty.org/62-freedom-drive-nighton/listing

y -

CONSTANT CONTACT

AWARENESS

Share a video about a new
program you're running.

CUSTOMER SERVICE

Respond to support
guestions to resolve
customer issues.

DRIVING ACTION

Send people to your
website to get more
information.

SOCIAL MEDIA @
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EACH SOCIAL CHANNEL IS UNIQUE

Instagram

il ATAT Wi-FI F MOosSAM

< Posts

concordeheese
A The Concord Chease Shop

Qv

33 likes

concordeheese Sandwich specials from The Delil
#tesdeli #straightouttaconcord #philsp habulous

Ahn A ® O e

AWARENESS

Let people know
about your specials.

CONSTANT CONTACT

anll ATET Wi-Fi ¥ 10:02 AW 5 TE -

B N0

Hit | was just wondering if you
carried Datley sunglasses?

{ -~ 4alleyes

Hi Patrick — yes, we have a large
selection of them in stock!

Great, | just broke mine &

We also do repairs as well. Swing
by and we'd be happy to see if
they can be saved,

© e e Ne)

1 Hi We

QIWIEIRITIYIUL I JOLP
A'SDFGHUJKL
# Z X C VB NM
123 @ 9

space

retum

CUSTOMER SERVICE

Respond to direct
messages from
potential customers.

il ATRT Wi-Fl &

<

11206 AM

WBs Lked by ashleyperssico and 36 others

Goad, bad, in the
middle — wihere does your email open rate land?
Lat's find out

See the link in our bio to find out more about open
rates in your industry.

A QA @ O e

DRIVING ACTION

Send people to your
website with a link
in your bio.

MAKING SENSE OF ONLINE MARKETING

SOCIAL MEDIA @

30



EACH SOCIAL CHANNEL IS UNIQUE

Y 4 Twitter

L. MAIEyes eyewear
s WA

Are you following us on Instagram? See the
latest styles we have in store in our feed:

instagram.com/4

= Mg mai oorming et wese! Keeps a1 e ouf Bor fhes wesei's memest rewalmtiar for

merm lormaton

Cl

‘Will the sale be for public or members only??

w

This i 8 Pt s, 500t o !

-

We've got new Oatley sunglasses in stock!
Want to nab them before all your friends?

Use code 200FFOATLEY at our website to
get 20% off: dalleyes.co

CONSTANT CONTACT

SOCIAL MEDIA @

AWARENESS

Let followers know
about your other
social channels.

CUSTOMER SERVICE

Make sure to respond
to questions.

DRIVING ACTION

Let followers know
how to take advantage
of special offers.
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EACH SOCIAL CHANNEL IS UNIQUE

® Pinterest

Boards with tips and ideas.

Grillin' Southern BBQ saved 1o Ll
[Eateries

[Engoy free hot dogs, 880 pulled pork,
BEQ pulled chicken, baked beans &
dessert and meet our team More

A spriy
Photos and Comments
Photos: Comments

Tried this Pin? Add a photo to show Add
how it went photo

Grillin® Southern BBQ

Wenesday Juna 28 | 11:30am - 2pm
842 Windy Drive, Sumpton, NM 0

AWARENESS

Photos and Comments
#YouveGotls
Photos 1 Comment
QUESTION: Tk v o s
What is a good open rate? o9 -

= Constant Contact o
Yeus're welcome! Glad these tips can
hedp your businass!

v @9 -
o Add a commant

.~ You savad to Email Marketing L2l
=T Tips and Best Practices from
Constant Gontact
Good, bad, somewhere in the middie —
where does your email open rate land?
Let's find out.

Engage with those taking the time
to thank you.

CUSTOMER
SERVICE

CONSTANT CONTACT

Let people know about upcoming events.

SOCIAL MEDIA @

il ATET Wi-Fi 1118 AM

< & K

Overview Boards Pins Videos Fa

DRIVING ACTION

Provide links to resources
on your website to help
the audience you're
trying to reach.

MAKING SENSE OF ONLINE MARKETING
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EACH SOCIAL CHANNEL IS UNIQUE

@ YouTube

AWARENESS
about new programs.

665 views e g2 4 SMARE T SAME

Rnady to send your first campaign? Get started for free today: Mip./constaricontact com

SHOW MORE

2 Comments. = SORTEY

id apublc comment.

Tyter Rinalda 1 weeks ago

= HOW do we create that emsi?... thar's why pecple are watching thia,
ik ¥ W RO
Hida replias ~

B oo oo~ LR
H, Tyler! This videa has a step-by-step of how 10 set Lp birthday and anniversary emails. We hope this helpsl Please let us
know if you have any other questions. https:/ youtsbe § a2 ja

i 8 @ REPLY

CUSTOMER
SERVICE

Respond to questions and provide
additional resources.

CONSTANT CONTACT

Create video content to let people know

wil ATET Wi-FL = 1H:08 Al

Sync WooCommerce Contacts to Constant -
Contact | Constant Contact

1] ” ~+ o©

Shae

- Constant Contact
5463 subscribers

© SUBSCRIBED 1}
Published on Jul 12, 2019
madce Plugin with your Weedpress
nect you augmatically
syne comacts into your Constont Condact account
Lean moree here: hiips: Mancwisdgebase. constanicomact

Leam mofe sbout Constant Contact and emadl matosting
hatps: v corstantcontact comyTeseS..

DRIVING ACTION

Show how to use a
product or service.

MAKING SENSE OF ONLINE MARKETING
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Determine which social
channel makes the most
sense for your business.

Set business goals for
this primary channel
across three categories.

* Awareness
» Customer service
* Driving action

Create a plan for this
channel to reach your
business goals.

1

DID YOU KNOW?

Want to know more
about social media
marketing?

Get started with our
Social Quickstarter.

CONSTANT CONTACT

Keep focused on how
social media can help you
with business goals such
as awareness, customer
service, and driving action.

Engage with people on social so you can ultimately
move them to your website and build your email list

so you have a list of contacts you own to drive business.

Don't forget social media isn’t the
only place where people may find
and engage with your business.

SOCIAL MEDIA @



https://blogs.constantcontact.com/which-social-media-platform-is-right-for-your-business/?cc=content_guide_onlinev1
https://blogs.constantcontact.com/which-social-media-platform-is-right-for-your-business/?cc=content_guide_onlinev1
https://blogs.constantcontact.com/social-media-quickstarter/?cc=content_guide_onlinev1
https://blogs.constantcontact.com/social-media-quickstarter/?cc=content_guide_onlinev1

RES,

Provide accurate information
and respond appropriately.

Today people use a variety of apps and websites to

find the information they're looking for. Sometimes these
listings are automatically generated and other times your
customers may create them.

As the business owner, you're able to take control of these
listings by claiming them — which is often as simple as
clicking a button and submitting requested information
that proves the business is yours.

Make sure all information is correct and up to date
across all sites. The last thing you want is for someone
to find incorrect information as it could cause you

to lose business.

CONSTANT CONTACT

TIP

Once you've claimed

a listing, you're able to
update the information on
those pages for accuracy.

35



Facebook Page

Your Facebook page
should provide all the
correct information

about your business.

Google My
Business Listing

Claim your Google My
Business profile to take
advantage of the prime
placement in Google
search results.

CONSTANT CONTACT

Facebook page example

Consiant Contact

Google My Business example

MAKING SENSE OF ONLINE MARKETING

LISTING AND REVIEW SITES mg
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&

Yelp Page 2
=
. . . w
Many people use sites like Yelp to find businesses =
around them. The more robust your listing, the better >
. . o
your chances are of standing out amongst competitors. a
z
o
P4
-
All Results € o M 1810 BaarTh when map s Moved 9
....... -
Claim your Facebook e gl e !
bUSIness page' Google [ e beautiful town of Concoed s kner e birthptace of ' @
My Business profile, B e oy o o Qo
and Yelp listing. Ry - L
=] L @ o
2. Mullahy's (S08) 570-8068 i - -
DOOOO 1w & man s i Al
5 - Chesss Shops
Identify any other oo 7 choss co: B s o rapeuivol
0 . and oMered us samples of whatever we. " read more
key listings that

may be important
for your business.

3, Idylwilde Farm (978) 2635643

OO0 92 meews 366 Cortral St
§45 . Grocery, Bakenea, Ghease

¥ shcon

[ - ond Nashcba Brock Bakory bread. | love coming hore in the
Fall b thvary have wescme apole cider donuts. YUMI Lots

Make sure all
information is
correct on all sites.

At the very least claim your Facebook

business page, Google My Business profile,

Find out more and Yelp page. And if there are other listing
about setting up your

Facebook business
page, Google My
Business profile,
and taking control
of your listings.

sites important in your industry, claim your busi-
ness information there too.
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%

Increase your chances
of getting found

Content is what people search for, consume, and share
online. If you produce relevant content on a consistent
basis that aligns to what your audience is searching for,
you'll have more people finding you and sharing your
content. You'll also make more connections for your
business and reach more people, who will also share
your content.

This content helps search engines like Google find your
business and can result in free traffic to your website.
Yes, there are some technical aspects to consider for
search engine optimization or SEQ. But at its core, it's
about delivering relevant and meaningful content to
the people you're trying to reach.

A blog is functionality that makes it easy to add content,
or posts, to your website on a regular basis. Whereas
your website contains information about products and
services, a blog gives you the ability to demonstrate
your expertise by answering more specific questions
for prospects and customers.

CONSTANT CONTACT

DID YOU KNOW?

A blog allows you
to create helpful
content for your
audience directly.

38



Add a blog to your
website domain.

List the top questions
you get from prospects
and customers.

Create a calendar

to regularly publish
content that answers
those questions.

CONSTANT CONTACT

Search engines love
fresh blog content.

You get the most benefit when your blog is connected
directly to your website and not off on some other
platform. Choose a publishing frequency that works best
for your business. That could be once a week or once a
month. You can then use this content on your social and
email channels to lead people back to your website.

nv A2 IEVES:

HOW TO PICK GLASSES
FOR YOUR FACE SHAPE

1 s probles: but you T k! 1Y gk, you ¥ e 54t Shere 1

Example of blog

MAKING SENSE OF ONLINE MARKETING
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How to amplify your efforts.

Once you have the foundational elements in place, you can and should use paid advertising
to amplify your efforts. The online landscape has changed over the years. Where it used to

CREATING CONTENT i %

be enough to just be there to reach your potential customers, algorithms on most social
channels limit the access you have to your audience. Algorithms also impact where your
business ranks in search results. In many cases, you'll have to pay to reach people.

il ATET Wi-Fi = 10:28 AM

<

dalleyes.co
Sponsored - @
Our fall sale is underway!

Use promo code FALL30OFF to get 30% off your next
set of frames.

HTTPS://WWW.AALLEYES CO/FALL-SALE
Fall sale: 30% off frames | Shop Now
Take advantage of this limited time offer.

5 2 @@ & =

Sponsored Facebook post example

CONSTANT CONTACT

Facebook and Instagram Ads

Ads on Facebook and Instagram are powerful
because not only are there lots of people on the
platforms, you can also target your ads specifically

to increase their effectiveness.

Target your ads based on location, demographics,
interests, behaviors, and connections. You can
even create a lookalike audience to target people
similar to those already on your email contact list.

Constant Contact walks
you through the process
of creating ads, making it
easy to find customers on
Facebook and Instagram,
drive website traffic, and
grow your contact list.

DID YOU KNOW?



Set aside a budget
of $100 to experiment
with paid advertising.

Review your website

analytics and drive traffic

to top performing pages
on your website.

Use ads to get new
signups for your
email list.

1

DID YOU KNOW?

Constant Contact has
simplified the process for
creating an ad and bidding
on keywords so that you can
quickly start promoting
your organization to the
people who are actively
looking for what your
business offers. Find out
more about growing your
business with Google Ads
from Constant Contact.

CONSTANT CONTACT

Google Ads

People use Google every day to search for specific

goods, services, programs, and organizational information.
You can pay to have Google Ads display your text ads at
the top of the search results based on specific keywords.
These ads are pay-per-click (PPC), which means you pay
only when people click on your ad.

So cudlaim erigliites

Tineyewear com | ThIN Gasses onine | Colors of New Seas0n

Google ad example

How much should you spend on ads?

When you're first getting started set aside $100 for testing.
As you learn what does and doesn't work, you can invest
more money in the ads that are working to bring you

more business.

MAKING SENSE OF ONLINE MARKETING
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How it all
comes together
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Now that you have
a better sense of
how consumers are
finding businesses
online and the
tools you'll need

to position yourself
for success.

How do you bring it all
together to drive new
and repeat business?
The reality is that if
you're not top of mind,
people forget about your
business. And that can
cause you to lose money.
Let's take a look at how
this all comes together.

CONSTANT CONTACT

Connect

It's all about getting people to your door or
mobile-responsive website. You now know that
happens through word-of-mouth referrals, searches
online, paid advertising, mobile searches on apps,
or through listing sites.

Experience

Wherever your prospective customer is engaging
with you, you should provide a positive experience.
That's often as simple as making sure people are
finding the answers to their questions, that you're
responding and engaging with people, and generally
being helpful.

Entice

At this stage where someone is feeling good about
your business, it's a great time to entice them to
stay in touch with you. This could be mean following
you on social channels, or even better, joining your
email list.

Engage

Next, your job is to engage with these people who
have opted to connect with you on a regular basis.
This engagement is at the heart of the relationship
between a brand and its customers.

Engagement keeps you top of mind and puts you
on the path to creating repeat customers, loyalty,
referrals, and increased exposure for your business.
Simply, engagement creates more awareness for
your business and brings more people to your door.

MAKING SENSE OF ONLINE MARKETING



Connect

When your connections engage with you
on social, forward your emails, or share
your content with their contacts, those
interactions create more visibility for your
business. In turn, this engagement brings
new people to your business and feeds
into the ways people find your business
in the first place.

CONSTANT CONTACT

Experience

] O Entice

And that's how it all works together.

By focusing on those core elements of
connect, experience, entice, and engage,

a small business can create the
relationships and interactions that keep
existing customers coming back and
increase word of mouth and social visibility
that brings new customers through the door.

MAKING SENSE OF ONLINE MARKETING
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TO RECAP

Create a
mobile-friendly
website as a
resource for
potential
customers.

SHOP NOW

By answering questions of prospects and
creating content that's helpful, you increase
the chances of people finding you through
search, consuming the information you
provide, and sharing those resources

with their connections.

CONSTANT CONTACT

-—

1

wil ATAT Wi-Fi ¥

4/LLEYES.CO

10:28 AM

SHOP NOW

Summer Sale!

Qur best styles for the hottest months!

SHOP NOW

MAKING SENSE OF ONLINE MARKETING
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TO RECAP

Capture email
addresses from
website visitors.

Offer a promotion or
exclusive content to entice
people to join your email
list. Then you'll have a way
to follow up and encourage
people to do business

with you.

CONSTANT CONTACT

MAKING SENSE OF ONLINE MARKETING
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TO RECAP

Interact and
engage on social.
Remember it's
called social
media for a
reason.

Social works best when
you're not just asking people
to purchase your products.
Use social to generate
awareness, support
customer service, and drive
action. Ultimately, try to get
social followers to take the
next steps by visiting your
website and joining your
email list.

CONSTANT CONTACT

n Ga to Business Manager o manage this Fage.

hiis | 3 Folow o Shars

1B rowvoss GB Tepfeiends ) Charkin

., Aaleyes
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That feaking when your eyes are dry from staring at your work
computer 10 long.

Y Le ) comment > Share & Bufler

Aallayes
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o e Rating vt

Community Ser Al
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TO RECAP

=©

Engage with reviews
to build trust.

Say “Thanks” when your
customers take the time to
say positive things about your
business. Also, be sure to attend
to negative reviews as well.
People are looking to see how
you'll respond. Sometimes
the feedback is legitimate,
sometimes it's not. Respond
professionally to see if you
can rectify the issue. People
watching can tell if someone’s
being unreasonable.

CONSTANT CONTACT

T_he Co_ncorq Cheese
4.8 dhkdkk 143 raviows

%, Samantha Garnar

#dk ok o month ag

Shop [ wiea v |

Sort by: Mot relovant =

Try tha parade chaesal S0 taaty 1o Snack on 88 well a8 cook with. Tha stalf hans is very irendly and vry
approachable So easy 1o talk 10 and they iowe heiping you find what you'ne looking & . The prices ans

fantastic and they pretty ... More

ity

Response from the owner 1 ook o

Thank you! W love the Crucoko too, Mark your calendar,._ Thursday, Decermber 5th, for the 10th Annusl
Parade. We look lorwand to: your retum.

@ Abaxcandra Urban

hkkkd 4

Ona of the bast chaese ahops anywharel Plus, one of the

lunch options in

Concord from this secret deli in the back of the shopl! Pro tip: arrive at 11 AM o get your made-to-order
sandwich & sides before the large ... Mare
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Response from the owner | woes
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TO RECAP

Here's how you
can take action:

Use email
marketing to
provide exclusive,
helpful, and

promotional
content.

Email marketing allows you
to build more meaningful
customer relationships

and drive business because
people have opted-in to
receive information from
you. They're more engaged
with your business than the
typical social media follower.
Provide subscribers with
deals and information they
won't receive other places.
Email can also drive action
on your social channels.

CONSTANT CONTACT

4ALLEYES.CO

Having trouble with what
frames best fit your face?

It's @ common problem; bul you're in luck! With our video, you'll learn
that there's a frame for everyone — and what the best fit is for you!

..- m%, .,_-_.-. .l-

MAKING SENSE OF ONLINE MARKETING
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TO RECAP

ol AT&T Wi-Fi & =" 11:57 AM 7 9 66% mm )

¢ Q Search Facebook

v . Aalleyes.co soe
?f" ~ Sponsored - Q3
A QOur fall sale is underway!
Use promo code FALL30OFF to get 30% off your next
Amphfy your set of frames.

efforts with paid
advertising.

With your fundamentals in
place, you can drive traffic
to your website, expose
your business to more
people, and collect more
email addresses to get
even more business.

HTTPS://WWW.4ALLEYES.CO/FALL-SALE ;
Fall sale: 30% off frames Shop Now
Take advantage of this limited time offer.

5 & & & =
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How will you know your online
marketing efforts are working?

There's no shortage of things to measure today. Likes, followers,
shares, opens, and clicks are all leading indicators. Don't focus on
these vanity metrics alone to determine success. Pay attention
to the things that are meaningful for your business.

Some high-level questions you
should answer to gauge success:

« Are people visiting your website?
+ Are people joining your email list?
« Are people contacting you?

« Are people making purchases?

How long does online marketing
take to work?

From an organic, or non-paid perspective,
you should think in terms of months.

But once you build that foundation and
have those strong relationships with

your customers, the time frame shortens.
Then you can experiment with paid
advertising to amplify those efforts

that are working.

CONSTANT CONTACT

Across all that you're doing online,
the idea should be to use your
mobile-friendly website, email
marketing, social channels,
business listings, content, and
advertising to be useful to your
current and potential customers.

+ Create your website as a resource.

* Use other channels to drive people
to your website.

+ Capture email addresses and engage

to drive new and repeat business.

MAKING SENSE OF ONLINE MARKETING
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Online marketing
can work for you
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With your knowledge of how to make
online marketing work for your business,
you're ready to take those next steps.

Be there when Provide consistent Engage to stay
people go looking. and helpful answers top of mind.
to their questions.

By doing these things you'll get the word out
about your business, drive more people to your
website, and do more business.

You've got this. You've got us.

CONSTANT CONTACT MAKING SENSE OF ONLINE MARKETING 53
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Is your business
online ready?

Review the information
below. If you answer “no’
on any of these items, a
Constant Contact marketing
advisor can point you in the
right direction.

J

CALL OUR
MARKETING HELPLINE:

888-IDK-MKTG
(888-435-6584)

CONSTANT CONTACT

Do you have a logo for your business? O YEs
Do you have a domain name? O YEs
Do you have a website? O YEs
Is it mobile friendly? O YES
Does it include at least these three pages?

Homepage O YES
About Page O YES
Contact page O YEs
Are you answering the indicated

questions for visitors on each page? O YEs
Are you using the appropriate imagery

and photography throughout your site? O YEs
Do you have a way to capture email

addresses from your website? O YEs
Are you offering something of value

in exchange for an email address? O YEs
Have you ever run an SEO audit

on your website? O YEs
Are you using an email marketing tool to

stay in touch with customers and prospects? O YES
Do you have a Welcome Series ready to

automatically go out to new subscribers? O YEs
Do you have a written plan to send an

email at least once a month? O YEs
Do you have any ideas for other emails

you may want to automate? O YEs

MAKING SENSE OF ONLINE MARKETING

54



CONSTANT CONTACT

Are you using social media channels

for your business? O YES

Have you reserved your business name

on the major social channels? O FACEBOOK
O TWITTER
O INSTAGRAM
O LINKEDIN
O PINTEREST
O YOUTUBE

Have you chosen one channel as

your primary area of focus? O YEs

Are you engaging with people trying to

interact with your business on this channel? O YEs

Have you set business goals for your social

activity across the three categories?

Awareness O YES

Customer Service O YEs

Driving Action O YES

Do you have a written social plan

to achieve those goals? O YES

Have you identified the listings and review

sites that are important for your business? O YEs

Have you claimed your business on these

listings and sites?

Google My Business O YEs

Yelp O YES

Other Listings O YES

Have you confirmed the information

is accurate on these sites? O YEs

Are you engaging with people

on these platforms? O YEs

MAKING SENSE OF ONLINE MARKETING
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Find more powerful
tools, marketing
advice, and how

to win with online
marketing at

constantcontact.com

Constant Contact is built

to simplify the complex and
confusing task of marketing
your idea, even if you're a
beginner. And our award-
winning team of marketing
advisors is there for every
customer, every step of the
way, offering live, real-time
marketing advice on the
phone or online anytime
you get stuck.

Whether it’s creating
great-looking email marketing
campaigns, running Google
Ads to get more website traffic,
or finding new customers on
social media, we've got all

the tools, features, and expert
guidance you need to help you
succeed — all in one place.

CONSTANT CONTACT

Do you have a way to easily create content

on your website such as a blog? O YES

Have you made a list of commonly asked

questions from your prospects and customers? O YES

Do you have a written plan to publish answers

to those questions on a consistent basis? O YEs

Are you currently doing any

paid advertising? O FACEBOOK
O INSTAGRAM
O GOOGLE
O OTHER

Have you set aside a small budget to test

your paid advertising efforts? O YEs

Do you have a written plan

for paid advertising efforts? O YEs

Do you have a key metric that's

important for your business? O YEs

Are you looking beyond vanity metrics

and paying attention to the metrics that

matter for your business? O YEs

Are more people visiting your website? O YEs

Are more people joining your email list? O YEs

Are more people contacting you? O YEs

Are more people making purchases? O YEs

MAKING SENSE OF ONLINE MARKETING
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